INTRODUCTION
College of Business, established by Defence Authority, is the first and the largest affiliated professional college of the University of Karachi for provision of internationally recognized yet affordable higher education in business administration to residents of DHA and Karachi.

Defence Authority, renowned for its unparalleled commitment to education, has a network of 20 schools and colleges employing 1,800 staff and educating 17,000 students from pre-school to post-graduate levels. Defence Authority colleges and schools are preferred by students and parents for quality education, safety & security, state-of-the-art facilities, discipline, proximity, environment, development of a wholesome personality and above all a not-for-profit and service orientation ensuring unmatched affordability.

The idea to start business administration education in DHA was conceived in 1996 by the then Administrator. In 2000, erstwhile Defence School of Business Education (now Defence Authority College of Business) was established and University of Karachi affiliated it as its first professional college for higher education in business administration. The first batch of students in BBA program was inducted in January 2001.

During the first two years, the college was housed in the building of Defence Authority Degree College. In year 2002, it was relocated to the new (present) premises. MBA (2-Year) program was added in 2003. In year 2007, University of Karachi introduced BBA (4-Year) program (replacing the old two-year program). In November 2007, the college was renamed as Defence Authority College of Business (DACB).

The college, one of the youngest educational institutions of DHA, has become one of the largest professional colleges affiliated with the University of Karachi for higher education in business administration. It is at the early formative stage and yet to celebrate the first decade of existence. However, by the Grace of Allah Al-mighty, it has established quite well and progressing steadily. Today, its presence is being felt in both academia and industry among the fairly long established degree awarding institutions and universities offering business and management education.

Defence Authority College of Business offers the following full-time degree programs of the University of Karachi, which are preferred by the students and their employers alike:   

Master of Business Administration (MBA) 2-Year Morning Program 

. 

The program starts after 14 years of schooling, BBA, B.Com, B.Sc. B.A. or an equivalent examination. Academically, it is equivalent to a four-year graduate degree done after 12 years of schooling and completing 16 years of education. 

This full-time degree program requires completion of 72 credit hours in four semesters through 22 compulsory and two elective courses, offering specialization in Marketing, Finance & Banking or HR.

Bachelor of Business Administration (BBA) 4-Year Morning Program 

. 

The program starts after 12 years of schooling, Pakistani HSC, British GCE A-Level or an equivalent examination. It completes 16 years of schooling with a four-year graduate degree at par with international standards. Academically, it is equivalent to a two-year MBA done after 14 years of schooling and completing 16 years of education. 

This full-time graduate degree program requires completion of 138 credit hours in eight semesters through 42 compulsory and four elective courses, offering specialization in Marketing, Finance & Banking or HR. It also requires a mandatory 6- to 8-week internship at a reputed organization.

CRITERION-1
PROGRAM MISSION, OBJECTIVES AND OUTCOMES

Criterion-1 Program Mission, Objectives and Outcome
Mission: 

College is making internationally business education affordable for all and supporting the national goal of increasing the access of higher education. It is empowering the talented youth unleash true potential regardless of social class. It is developing a new breed of Pakistani managers having national focus and international orientation. 

Vision: We envision becoming a institution of choice for students of business and their employers in Karachi and beyond.

Standard 1-1: The Program   must   have   documented   measurable objectives that support college and Institution mission statements.
A. Aims and Objectives of the  MBA Programme

Table: Program Objectives Assessment 
	S. No.
	Objectives
	How Measured
	When Measured
	Improvement Identified

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	


Standard 1-2: The program must have documented outcomes for graduating students. It must be demonstrated that the outcomes support the program objectives and that graduating students are capable of performing these outcomes.

PROGRAM OUTCOMES
1. MBA Programme:

Standard 1-3:  The results of program’s assessment and the extent to which they are used to improve the program must be documented.

a)   Actions Taken

b)   Strengths and Weaknesses of the Program

i)  Strengths

ii)  Weaknesses

c)   Future Development Plans

Please see Student’s Course Evaluation Results at the end of this report.
Standard 1-4: The department must assess its overall performance                        periodically.

   a)   Student Enrolment in (Morning Programme)
	Year
	BBA
	MBA 
	Total

	2007
	232
	83
	315

	2008
	208
	131
	339

	2009
	382
	246
	628


b)          i) Time for BBA


4 Years

    ii) Time for MBA



2 Years
c)   The minimum student grade point (CGPA)

2.45
d)   Employer’s Satisfaction

e)  Research and Publications
CRITERION-2

CURRICULUM DESIGN AND ORGANIZATION

Criterion-2        Curriculum Design and Organization

Program of Studies offered 

Defence Authority College of Business offers the following full-time degree programs of the University of Karachi, which are preferred by the students and their employers alike:   

Bachelor of Business Administration (BBA) 4-Year Morning Program 

. 

The program starts after 12 years of schooling, Pakistani HSC, British GCE A-Level or an equivalent examination. It completes 16 years of schooling with a four-year graduate degree at par with international standards. Academically, it is equivalent to a two-year MBA done after 14 years of schooling and completing 16 years of education. 
This full-time graduate degree program requires completion of 138 credit hours in eight semesters through 42 compulsory and four elective courses, offering specialization in Marketing, Finance & Banking or HR. It also requires a mandatory 6- to 8-week internship at a reputed organization.

Master of Business Administration (MBA) 2-Year Morning Program 

The program starts after 14 years of schooling, BBA, B.Com, B.Sc. B.A. or an equivalent examination. Academically, it is equivalent to a four-year graduate degree done after 12 years of schooling and completing 16 years of education. 
This full-time degree program requires completion of 72 credit hours in four semesters through 22 compulsory and two elective courses, offering specialization in Marketing, Finance & Banking or HR.

Semester wise Courses (syllabus) for MBA
2-Year, after B.Com., B.Sc., B.A. or an equivalent examination
· Four Semesters
· 72 Credit Hours
· 22 Compulsory and Two Elective Courses
· Specialization in Marketing, Finance & HR
FIRST YEAR

	
	First Semester
	
	Second Semester

	 BAM-501
	Business Communication- I
	BAM-502
	Business Communication-II

	  BAM-511
	Business Economics
	BAM-512
	Application to Computers

	BAM-521
	Fundamentals of Accounting
	BAM-522
	Financial Accounting

	BAM-531
	Business Mathematics-I
	BAM-532
	Business Statistics-I

	BAM-541
	Introduction to Business and Management
	BAM-542
	Introduction to Marketing

	BAM-561
	Organizational Behaviour
	BAM-552

	Human Resource Development & Management


SECOND YEAR
	
	First Semester
	
	Second Semester

	  BAM-601
	Advanced Business Statistics
	BAM-602
	Managerial Accounting

	  BAM-611
	Cost Accounting
	BAM-612
	Auditing

	BAM-621
	Introduction to Business Finance
	BAM-622
	Financial Management

	BAM-631
	Production Management
	BAM-632
	Introduction to Management Information Systems

	BAM-641
	Economic & Industrial Development of Pakistan
	
	Elective-I

	BAM-651
	Introduction to Research Methods
	
	Elective-II


Electives:
BAM-652: Advertising & Promotion
BAM-662: Project Research Report 
BAM-672: Global Marketing
BAM-682: Banking Operations and Management
BAM-683: Project Appraisal
Standard 2-1: The Curriculum must be consistent and support the program’s documented objectives (MBA programme)
	Courses
	Program’s Objectives

	
	1
	2
	3
	4

	Major Courses
	Marketing
	Finance

	Elective Courses
	Marketing

Communication
	Global Marketing
	Banking

Operations

Management
	Project Appraisal

	Practical (Field and Lab)
	
	
	
	

	Thesis/Dissertation
	
	
	
	

	Course numbers indicate fulfillment of programme objectives.


Standard 2-2: Theoretical background, problem analysis and solution design must be stressed within the program’s core material.
Not Applicable
Standard 2-3: The curriculum must satisfy the core requirements for the program, as specified by the respective accreditation body &

Standard 2-4: The curriculum must satisfy the major requirements for the program, as specified by the respective accreditation body/council.

The programme has been approved by the statuary bodies of the University of Karachi.
Standard 2-5: The curriculum must satisfy the general education, arts and other discipline requirements for the program as specified by the accreditation body.

Not Applicable
Standard 2-6: Information technology component of the curriculum must be integrated throughout the program.
Course No. BAM-512 “Application to Computers” is compulsory. Beside all students are required to submit assignments on computerized format.
Standard 2-7:  Oral and written communication skills of the student must be developed and applied in the program.
Course Nos. BAM-501 and BAM-502 fulfil the above need.
CRITERION-3

LABORATORY AND COMPUTING FACILITIES

CITERION-3: 
Laboratory and Computing Facilities

Facilities and Services

Defence Authority College of Business provides excellent resources and facilities to its students, faculty and staff conforming to the highest standards so as to create an enabling environment conducive for professional business education, research and training.

Campus & Location

The purpose-built campus is located in the heart of DHA, Phase-VI, amid a peaceful, safe, secure and serene environment. The students living in DHA and Clifton reach here within a few minutes. They are not exposed to traffic jams, stressful long driving, hectic city life and erratic law-and-order situations experienced by others going to a far-flung institution. They not only save precious time, fuel cost and physical effort but also enjoy peace of mind to focus on studies. Girl students willing to study closer to their homes (and their parents) prefer the college location, especially.
Computing Facilities 

Computing facilities include two state-of-the-art computer labs, equipped with the latest computers under network environment. 

Free broad-band Internet access and disk space has been provided to students, facilitating information exploration for knowledge endeavors from across the world.  

Library 

The college has a well-stocked library that holds rich collection of text and reference books, local and foreign newspapers, magazines, journals and audio-visual material. 

Photocopying, printing, binding, scanning and Internet facilities are available in the library. Students and faculty also have access to Defence Central Library, which is one of the leading libraries in Karachi.

Classrooms 

Classrooms are equipped with multimedia projectors, comfortable furniture, appropriate lighting, air-conditioning etc. to make the teaching-learning experience comfortable. 

Conferencing 

Conferencing facility is available to organize seminars, conferences and extra-curricular activities. 

Transport 

Transport facility is available to students from/to various convenient locations in DHA, Clifton and adjoining areas. 

Sports 

Facilities for indoor and outdoor sports are accessible to students, who engage in healthy sports activities and events. 

Lockers 

Lockers are provided to students for keeping their books and belongings, which they do not want to carry everyday. 

Girls Common Room 

The common room is conveniently situated closer to library and cafeteria. It provides an opportunity to girl students to sit, retire, relax or offer prayers in a men-free environment. 

Counseling 

Qualified psychologist provides counseling and guidance to students on academic, behavior, performance and career related issues, resulting in remarkable gains for them.

Placement 

Placement service help students find internships and jobs at reputed organizations.  

Security & Safety 

Security and safety is ensured by the trained security staff of DHA that remain on surveillance and handle an equipped fire point 24-hours a day. 
Standard 3-1: Laboratory manuals/ documentation instruction for experiments must be available and readily accessible to faculty and students

Relevant documents are available.
Standard 3-2: There   must   be   adequate   support   personnel   for instruction and maintaining the laboratories 
A lab attendant is available to look after the lab.
Standard 3-3: The College computing infrastructure and facilities must be adequate to support program’s objectives 
i) Computing Facilities


Available
ii) Multimedia
    Available
iii) Website
      The College has its own website i.e. http://www.dacb.edu.pk and is fully operational.
. 

iv) Internet
      Available

CRITERION-4

STUDENT SUPPORT AND ADVISING

Criterion-4           Student Support and Advising

Students of the Defence Authority College of Business have adequate support to complete the program in time and have ample opportunity to interact with their teachers of respective courses and receive timely advice about program requirements and career development. 

Qualified psychologist provides counseling and guidance to students on academic, behavior, performance and career related issues, resulting in remarkable gains for them.

Placement service help students find internships and jobs at reputed organizations.  

Standard 4-1: Courses must have been offered with sufficient frequency and number for students to complete the program in a timely manner.

College Strategy for Course Offering

The college offers program for MBA (2-Year)
After B.Com., B.Sc., B.A. or an equivalent examination

· Four Semesters

· 72 Credit Hours

· 22 Compulsory and Two Elective Courses

· Specialization in Marketing, Finance & HR

 The time table is strictly followed to complete the program well in time.

Standard 4-2: Course  in  the  major  must  be  structured  to  ensure effective  interaction  between  students,  faculty  and teaching assistants.

As per specialization of the teacher. (Course allocation is made in the meeting of the faculty members.)
Standard 4-3:  Guidance  on  how  to  complete  the  program  must  be available  to  all  students  and  access  to  academic advising must be available to make course decisions and career choices 
· The Principal of the College nominates a faculty member as ‘Students Advisor’ who is available to all students for course decision and career choices. The student advisor and the Principal help the students in providing information to the students who have recently passed out about the career opportunities available for them.Besides, the college’s assistance, the College also has a programme of Guidance and Councelling for the students.
· By providing facilities to the recruiting companies for on-campus recruiting.

· The Principal places on the Notice Board the opportunities regarding membership in technical and professional societies.

CRITERION-5

PROCESS CONTROL

Standard 5-1: ADMISSION PROCESS 
Eligibility 

	Program

	Eligibility for Admission

	Eligibility for Merit Scholarship 



	BBA 4-Year


	12 years education (HSC, GCE A-Level or an equivalent examination) with at least 45% marks


	At least 70% marks in SSC/O-Level and HSC/A-Level 



	MBA 2-Year
	14 years education (B.Com, BBA, B.Sc, BA or an equivalent examination) with at least 45% marks
	At least 60% marks throughout SSC/O-Level, HSC/A-Level and B.Com/BBA/B.Sc/BA. 




Selection Criteria  

 The college carefully selects a limited number of meritorious candidates and develops them even more carefully. Selection criteria put balanced emphasis on the ability, motivation and potential of candidates to meet requirements of the rigorous professional degree programs. Admissions are subject to candidates’ marks in prerequisite examination, score in admission test and performance in selection interview. 

Application Procedure 

Prospectus and admission application form can be downloaded free of charge from our website (DACB.EDU.PK) or obtained on payment of Rs.100 from our Admission Office (Defence Authority College of Business, 3rd Street, Khayaban-e-Sehar, Phase-VI, DHA, Karachi-75500). 

Result-Awaiting Candidates 
Candidates whose result has not been announced by the application deadline can also apply. If selected, they may be offered provisional admission. Admissions of such candidates will be liable to cancellation, if they fail in the prerequisite exam or do not meet the prescribed requirements by the deadline. 

Application Deadlines  

Admission application forms are accepted by our Admission Office as per the following deadlines: 

	Session
	Deadline

	Spring Session
	2nd January

	Fall Session
	2nd July


Evaluating, Grading & Promotion

Two-Tier Evaluation 

Evaluation of students’ learning in every course is made at two levels: 

· Internal evaluation for 40 marks by the college

· External evaluation for 60 marks by the university 

 Internal evaluation is typically carried out through quizzes & assignments (10%), participation & attendance (20%), best of the first & second term examinations (20%) and final term examination (50%). Adjustments may however be made suiting to special requirements of certain courses. 

External evaluation is carried out by the university through a written examination of three hours. 

Grading Scheme 

Marks 


Grade  


Grade Points 

90-100  


A+  



4.0 

85-89  



A  



4.0  

80-84  



A-  



3.8 

75-79 



B+ 



3.4 

71-74 



B  



3.0 

68-70  



B-  



2.8 

64-67  



C+  



2.4 

61-63 



C  



2.0 

57-60  



C-  



1.8 

53-56 



D+  



1.4 

50-52 



D  



1.0 

00-49 



F  



0.0 

Promotion 

Students are promoted from first to second semester of a year regardless of passing any number of courses. Their promotion from first year to second year and so on is however subject to passing at least 80% courses. 

GPA Requirement 
Students are required to obtain and maintain a cumulative grade point average (CGPA) of at least 2.45/4.00 in BBA and 2.20/4.00 in MBA to qualify for award of degree.  

GPA Improvement  

Students, from second semester and onward, can improve any two passed courses of earlier semester(s) in which they have C- or lesser grade. Previous result is substituted with the new one. 

Students having passed all courses of the degree program, yet do not having the GPA required for award of degree, can improve any two passed courses in which they have C- or lesser grade. If they fail to improve, they may apply for restoration of previous marks and condoning the GPA requirement for award of degree.

Standard 5-2: The process by which students are registered in the program and monitoring of students progress to ensure timely completion of the program must be documented. This process must be periodically evaluated to ensure that it is meeting its objectives.

Students are admitted on the basis of an aptitude test and semester exams help monitor the progress the students.
Standard 5-3: The process of recruiting and retaining highly qualified faculty members must be in place and clearly documented. Also processes and procedures for faculty evaluation, promotion must be consistent with institutional mission statement. These processes must be periodically evaluated to ensure that it is meeting with its objectives. 
Being a private educational institution, it’s Board of Governers decides the terms & conditions of employment..
Faculty Evaluation Process

Semester wise evaluation is done for each teacher. Please see Teachers Evaluation Result at the end of this report.

Standard 5-4: The process and procedure used to ensure that teaching and delivery of course material to the students emphasizes active learning and that course learning outcomes are met. The process must be periodically evaluated to ensure that it is meeting its objectives. 

   Process to ensure teaching and delivery of course material: 

a. Time table is strictly followed by all faculty members
b. The Principal of the college frequently gets feed back from the students during the semester.
Standard 5-5: The   process   that   ensures   that   graduates   have completed the requirements of the program must be based on standards, effective and clearly documented procedures.   This   process   must   be   periodically evaluated to ensure that it is meeting its objectives. 

a) The College ensures that the graduates are punctual and fulfil the attendance requirement i.e. 75%. 

b) Management of Students Performance 

Students’ attendance, performance and behavior are continuously monitored by faculty and final grades projected. Appropriate corrective action for improving attendance, performance or behavior of students is initiated by the concerned faculty with an aim to benefit all students in general and weak students in particular.

Opportunities are identified for continuous improvement in every area. Feedback and suggestions are regularly solicited from students on courses, faculty, quality of teaching, degree of learning, examinations etc.
CRITERION-6

FACULTY

Criterion-6           Faculty
Faculty members of the Defence College of Business are highly qualified in the subject thay teach. Teachers are required to cover the curriculum within the semester schedule.
Standard 6-1: There  must   be  enough  full   time  faculty  who  are committed to the program to provide adequate coverage of  the  program  areas /  courses  with  continuity  and stability.  The interest of all faculty members must be sufficient to teach all courses, plan, modify and update courses. The majority must hold a Ph.D. degree in the discipline. 

The Defence College of Business Education is currently having the services of 28 teachers. All are qualified to teach Masters Courses.
Standard 6-2:  All   faculty  members  must  remain  current   in  the discipline  and  sufficient  time  must  be  provided  for scholarly activities and professional development. Also, effective programs for faculty development must be in place. 

a)  Faculty members of Defence College of Business Education are considered current in the discipline based on the following criteria: 
i) All teachers meet the University of Karachi criteria for teaching at Master’s level.appointment in the respective cadre.

ii) Teachers generally participate in seminars, conferences at National / International levels. 

iii) Teachers take interest in teaching and involve themselves in research. 
    b)   Faculty development program at department level

i.  The college encourages teachers to join teaching skills programme.
Standard 6-3: All faculty members should be motivated and have job satisfaction to excel in their profession

To help the faculty of College in their progress to excel in their profession, the college has devised the following strategies:

i) The college ensures fair, timely selection, appointment/promotion.
CRITERION-7

INSTITUTIONAL FACILITIES

Criterion-7        Institutional Facilities

Defence Authority College of Business provides excellent resources and facilities to its students, faculty and staff conforming to the highest standards so as to create an enabling environment conducive for professional business education, research and training.

Standard 7-1: The Institution must have the infrastructure to support new trends in learning such as E-learning.

Computer and Internet Facility

Computing facilities include two state-of-the-art computer labs, equipped with the latest computers under network environment. 

Free broad-band Internet access and disk space has been provided to students, facilitating information exploration for knowledge endeavors from across the world.  

Standard 7-2: The   library   must   possess on up-to-date   technical collection   relevant   to   the   program and must be adequately staffed with professional personnel. 

The college has a well-stocked library that holds rich collection of text and reference books, local and foreign newspapers, magazines, journals and audio-visual material. 

Photocopying, printing, binding, scanning and Internet facilities are available in the library. Students and faculty also have access to Defence Central Library, which is one of the leading libraries in Karachi.

Standard 7-3: Class rooms must be adequately equipped and offices must be adequate to enable faculty to carry out their responsibility.

Classrooms

Classrooms are equipped with multimedia projectors, comfortable furniture, appropriate lighting, air-conditioning etc. to make the teaching-learning experience comfortable. 

CRITERION-8

INSTITUTIONAL SUPPORT

Criterion-8           Institutional Support

The developmental process at Defence Authority College of Businesses focuses on holistic development of potential managers, transforming them as effective leaders, competitive professionals and socially responsible members of society. The college emphasizes discipline, moral and ethical grooming and development of an effective managerial personality. 

The college has created an open and enabling environment by integrating educational technology, pedagogical tools and instructional approaches suiting to learning requirements of its students.  

Teaching-Learning Methodology  

It involves a variety of techniques, such as, pre-class reading assignments, interactive lectures, discussions, post-class assignments, quizzes, presentations, research work, report writing, guest-speaker sessions etc. Both faculty and students make intensive use of audio-visual equipment and the Internet. Some faculty members have their web pages to host course related material (to be downloaded by their students from anywhere, anytime) and to serve as a discussion forum. Faculty show graded answer scripts to their students within a week from holding various examinations. Students’ common weaknesses are discussed and ways for improvement suggested.
Standard 8-1:  There   must   be   sufficient   support   and   financial resources to attract and retain high quality faculty and provide the means for them to maintain competence as teacher and scholars.

The Defence Authority College of Business has an attractive pay package alongwith other benefits.
Standard 8-2: There must be an adequate number of high quality graduate   students,   research   assistants   and   Ph.D. Students

The following Table shows the number of students enrolled in each program of the College
	Year
	BBA
	MBA 
	Total

	2007
	232
	83
	315

	2008
	208
	131
	339

	2009
	382
	246
	628


Standard 8-3: Financial  resources must  be  provided  to  acquire  and maintain  library  holding,  laboratories  and  computing facilities. 
Adequate funds are made available to buy current books and journals for the library.
FACULTY

CURRICULUM VITAE

The college retains a qualified and experienced faculty that enjoys self-respect, excels in the areas of its interests and applies innovative and versatile techniques and methods to optimize learning of its students.

Kanwal Farrukh Abidi

MBA, IBA, Karachi (1st Position Overall/Gold Medal); CA, Intermediate, ICAP, Karachi; 

Stage-II, Banking Diploma, IBP, Karachi

General Manager Finance, Tele Electronics; CA Articleship, Forte Rhodes

Interests: Financial Accounting, Management Accounting, Financial Management

Imtiaz Ahmed

MBA (Management), University of Texas at Tyler, USA; 

BS (Accounting), University of Central Oklahoma, USA

Ex-Assistant Professor, Muhammad Ali Jinnah University, Karachi; Ex-Deputy Director Education, ICMAP, Karachi; Ex-Manager, University Center, University of Central Oklahoma, USA; Ex-Research Assistant, University of Texas at Tyler, USA; Ex-HRD Officer, FFC Jordan Fertilizer Company Ltd, Karachi

Interests: Management, Production Management, HRM, MIS, IT, Accounting

Sofia Ali

MBA, IBA, Karachi (2nd Position Overall/Silver Medal); BBA, IBA, Karachi 

Ex- Assistant Product Manager, GlaxoSmithKline Pakistan Ltd
Interests: Business English/Communication, Marketing, Advertising)

Syed Mohammad Siddiq Bukhari

 MA (Islamic Studies), MA (Arabic), M.Ed., University of Karachi

Ex-Lecturer in Faculty of Law, University of Maiduguri, Borno State, Nigeria;

Ex-Assistant Professor, DA Degree College, Karachi;

Imam & Khatib, Jamai Masjid Farooq-e-Azam, Clifton, Karachi

Interests: Islamic Studies, Arabic

Rizwana Bashir

MA (Economics & Finance), University of Karachi, Karachi

Visiting Faculty, University of Karachi; Ex-Lecturer, DA Public School (O&A Levels), Karachi; Ex-Management Trainee, Telecard Ltd., Karachi.

Interests: Microeconomics, Macroeconomics, Money & Banking, Banking Operations, Project Appraisal, Business Finance

Rizwana.Bashir@dacb.edu.pk ,   www.rizwana.gq.nu 

Bilal Chishty

MBA (Finance & Accounting), KASBIT, Karachi

Ex-Assistant Program Coordinator, PIMSAT, Karachi; 

Ex-Assistant Accountant, Decent Exports, Karachi

Interests: Financial Accounting, Business Finance

Bilal.Ahmad@dacb.edu.pk 

Erum Fatima

MBA (Finance), University of Karachi, Karachi

Interests: Business Finance, Statistics, Mathematics

Eurm.Fatima@dacb.edu.pk,   http://www.numeric_genius.gq.nu

Atif Hassan

MS (IT), Preston University, Karachi

Ex-Data Quality Controller, Jaffar Brothers (Pvt) Ltd, Karachi

Interests: Information Technology, Computer Applications, Management Information Systems, Research Methods

Atif.Hassan@dacb.edu.pk ,  www.atif.gq.nu 

Tariq Kaleem

MBA (Finance), IBA, Karachi; DAIBP, IBP, Karachi

Member, Board of Directors, Management Association of Pakistan (Guarantee) Limited, Karachi; Senior Vice Chairman, Federation of Pakistan Chambers of Commerce & Industry Committee on Higher Education, Karachi; Member, Board of Business Administration Studies, University of Karachi, Karachi; Ex-Director Education, Institute of Cost & Management Accountants of Pakistan, Karachi; Ex-Director/Associate Professor, Faculty of Management Sciences, University of Faisalabad, Faisalabad; Ex-Deputy Director/Associate Professor, Hamdard Institute of Management Sciences, Karachi

Interests: Management, Strategic Management, Entrepreneurship

Principal@dacb.edu.pk

Muhammad Asim Khan

MBA (Finance) University of Karachi; M.Phil, Hamdard University, Karachi; M.Com, B.Com, University of Karachi

Ex-Lecturer, College of Business Management, Karachi; Head, Commerce Department, Aga Khan Education Services, Karachi; Ex-Asst. Manager Corporate Planning, Shaheen Air International, Karachi; Ex-Commercial Executive, Siemens Pakistan Ltd, Karachi

Interests: Accounting, Management 

Rabia Khan

M MBA (Banking), IBA, Karachi

Ex-Lecturer, College of Business Management, Karachi; Ex-Lecturer, Beacon House Informatics, Karachi

Interests: Business Communication, Research & Report Writing, Marketing, Banking Operations, Human Resource Management 

Rabia.Mansoor@dacb.edu.pk 

 Maliha Khaqan

MBA (Marketing), IBA, Karachi

Ex-National Sales Coordinator (Personal Loans), Citibank, Karachi

Interests: Marketing, Advertising & Promotion, Business Communication, Management, Business.

Maleeha.Khakan@dacb.edu.pk

Naila Masood

MBA (Finance) IBA, Karachi; B.A, University of Karachi

Ex-CEO, Rozgar Microfinance Bank Ltd, Karachi; Ex-Head of Microfinance, First Women’s Bank Ltd, Karachi; Ex-Vice President, Project Appraisal, Banker’s Equity Ltd, Karachi

Interests: Finance, Banking Operations, Project Appraisal

Sadia Mehboob

MBA (Finance), University of Sindh, Hyderabad

Interests: Organizational Behavior, Auditing, Business & Labor Law

Sadia.Mehboob@dacb.edu.pk

Aleena Mohsin
MBA, IBA, Karachi; BBA, IBA, Karachi (Marketing Gold Medal) Visiting Faculty, SZABIST

Interests: Business English/Communication, Management, HRM, Marketing

Sadia.Mehboob@dacb.edu.pk

Maj. (R.) Abdur Rashid

M.Sc. (Applied Mathematics), B.Sc. Hons. (Mathematics & Statistics), University of Karachi; 

MA (Education Administration), University of the Punjab

Ex-Instructor of Mathematics at BE level, NUST-Military College of Engineering, Risalpur; 

Ex-Instructor of Mathematics at graduate level, Pakistan Military Academy, Kakul

Interests: Mathematics, Statistics 

Suleman Rehman

MBA, University of Wales, Cardiff, UK; MA (Economics), B. Com, University of Karachi; CA (Foundation), ICAP, Karachi

Ex-Customer Service Manager, TK Maxx Unlimited London UK

Interests: Economics, Finance, Accounting, Business Studies

Syed M. Salim

M.Sc. (Statistics), University of Karachi, Karachi

Ex-Professor/Head, Department of Statistics, S. M. Science College, Karachi; Ex-Visiting Faculty, University of Karachi, Karachi.

Interests: Statistics, Mathematics

 Aftab Ahmed Siddiqui

MA (Economics), University of Karachi; MBA (Finance & Accounting), PIMSAT, Karachi; 

CA (Intermediate), ICAP, Karachi

Manager Finance, Air France; Senior Auditor, Ford Rhodes, Karachi; 

Chief Accountant Challenger Ltd. 

Interests: Accounting, Finance, Economics 

 Razi S. Siddiqui

MBA (Marketing & HRM) & M.Sc. (Psychology), University of Sindh, Hyderabad

Ex-Visiting Faculty, College of Business Management, Karachi; Ex-Assistant Program Director, Preston Institute of Management Sciences, Hyderabad

Interests: Human Behavior, Organizational Behavior, Human Resource Management, Logic, Marketing, Business & Management

Razi.Sultan@dacb,edu.pk

 Brig (R.) Samiuddin Siddiqui

MA (English Literature & Language), Sindh University, Hyderabad; MA (French Linguistics & Language), Quaid-e-Azam University, Islamabad; PGD (French Language & Civilization), Sorbonne University, Paris, France 

Ex-Professor/Head, Department of English & Business Communication, Hamdard University, Karachi; Ex-Director, National Institute of Modern Languages, Islamabad; Ex-Director of Studies, Pakistan Military Academy, Kakul

Interests: Business English, Business Communication

Sami Ullah

MBA (Finance & Accounting), Preston University, Karachi

Interests: Financial Accounting, Cost Accounting, Economy of Pakistan

Samiullah@dacb.edu.pk

 Arif Rasheed

M.Sc (Geology), University of Peshawar; B.Sc (Hons), University of Peshawar

IHead, Department of Geography, DA Public School (O&A Levels), Karachi; Visiting Faculty, SZABIST, Karachi

Interests: Environmental Studies, Geography of Pakistan, Pakistan Studies, Islamiat

 Syed Farhan Shakeel

MPA (Finance), University of Oklahoma, USA; BBA & BA (Mass Communication), Southwestern Oklahoma State University, USA

Ex- Accounting Executive, Oklahoma Memorial Union Business Office; Ex-Research Associate, University of Oklahoma, USA

Interests: Finance, Accounting, Production Management 

Mahrukh Shuja

Post Magisterial Diploma in Clinical Psychology, University of Karachi; MA (Psychology), University of Karachi

Ex-Instructor & Research Coordinator, AKUH, Karachi for McMaster University, Toronto; Ex-Lecturer, CBM, Karachi, Lecturer, DA Public School (O&A Levels), Karachi

Interests: Psychology, Sociology, Organizational Behavior

 Moti Dhanani

 ACMA, CIMA, UK; International Banking Diploma, UK; M.Com (Gold Medalist), Bombay University, India 

Ex-Head of Department (Accounting, Marketing & Economics), Karachi Grammar School, Karachi

Interests: Financial & Cost Accounting, Economics, Banking 

Syeda Maleeha Aiman Ali

MBA, IBA, Karachi (1st Position Overall/Gold Medal); MA (Economics), University of Karachi; Graduate Course Work, University of Maryland, European Division, Germany

Ex-Business Development Manager, Merck (Pvt) Ltd, Karachi

Interest: Marketing, Economics, Research Methods

Tariq Umar

MBA, Drexel University, Philadelphia, USA; MDP, IMD, Switzerland

Vice Chairman, Himont Pharmaceuticals Pakistan, Karachi; 

Ex-Managing Director, Aventis Pharma Pakistan, Karachi; 

Ex-Managing Director, Hoechst Marion Roussel Pakistan, Karachi; 

Ex-Regional Director Europe, Hoechst International, Frankfurt, Germany; 

Ex-Marketing Manager, A.H. Robins Co., USA; Ex-Member, Board of Governors, LUMS, Lahore.

Interests: Marketing, Business Communication
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